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MAHLE Aftermarket named "Best PROFI
Werkstatt Brand 2020"

* MAHLE is the leader in the main category accessories/spare parts
+ Outstanding image, quality and service
* MAHLE prevails over 200 competing brands

MAHLE is the best workshop brand of the year 2020 in the category
"Accessories/Spare Parts" in the readers' choice of the German trade
magazine for workshops "PROFI Werkstatt". MAHLE prevailed against 200
brands from the fields of workshop equipment, aftermarket, parts trade and
rental and replaced the long-standing champion in this category. In 22
categories readers were able to rate the aspects of image, quality and
service. In the main category "Accessories/Spare Parts", MAHLE emerged
as the front runner.

We have done a lot in recent years to make the work easier for the workshops.
For this purpose, we have massively expanded our portfolio of products and
demand-oriented service devices, especially in the important future field of
thermal management, and invested in up-to-date information and training offers",
says Olaf Henning, Member of the MAHLE Executive Committee and General
Manager MAHLE Aftermarket.
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Excellence: MAHLE
prevailed over 200
competing brands.

Olaf Henning, General
Manager of MAHLE
Aftermarket with the Profi
Werkstatt brand contest
trophy.
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Contacts in MAHLE Corporate Communications:

Ruben Danisch

Head of Corporate and Product Communications
Phone: +49 711 501-12199

E-mail: ruben.danisch@mahle.com

Christopher Rimmele

Product, Technology, and Aftermarket Communications Spokesman
Phone: +49 711 501-12374

E-mail: christopher.rimmele@mahle.com

About MAHLE

MAHLE is a leading international development partner and supplier to the automotive industry. The technology group is
committed to playing an active role in transforming the mobility of the future by further optimizing the combustion engine, driving
forward the use of alternative fuels, and laying the foundation for the worldwide introduction of e-mobility and other alternative
drives, such as fuel cells. The group’s product portfolio addresses all the crucial aspects of the powertrain and air conditioning
technology.

In 2019, MAHLE generated sales of approximately EUR 12.0 billion and is represented in over 30 countries with more than
77,000 employees in 160 production locations and 16 major research and development centers. (Date 31.12.2019)

About MAHLE Aftermarket

MAHLE Aftermarket, the business unit specializing in spare parts, uses the expertise from the series production of original
equipment in its product range and supplies trade, workshop, and engine repair partners. The portfolio also includes products
developed by MAHLE Service Solutions for workshop equipment as well as comprehensive services and customized training
programs. MAHLE Aftermarket is represented at 25 locations and other sales offices worldwide, with around 1,700 employees.
In 2019, the business unit achieved a global sales volume of about EUR 950 million.
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